GRUPO VERFRUT CHILE & PERU
RESPONSABILIDAD SOCIAL EMPRESARIAL




Verfrut was founded in 1996 by its owner and current
company president Romano Vercellino, who started as a
small grower in central Chile. Today, more than 30 years
later, the VERFRUT GROUP is made up of 5 related
compani With more than 4,300 hectares of orchards in

During th‘é‘-zogo- 2021 season, Verfrut exported more than

15 million boxesrof fruit, equivalent to more than 130,000
tons of fresh fruit. In the next 2 years, the Verfrut Group will
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CORPORATE SOCIAL RESPONSIBILITY:

For Verfrut Group (Chile and Peru), social responsibility are practices that the company carries out for the
sustainability and integral development of the company and its stakeholders. Verfrut is an entity that has an
active role in society; therefore, it seeks to contribute to the growth and equitable development of society. A
socially responsible company is one that takes responsibility for the impacts that its decisions and activities
have on society and the environment, through ethical and transparent behavior.

The concept of sustainability is linked to the culture of social responsibility, since it allows companies to be
concerned about present practices that may have a negative impact in the future, as well as to strengthen
practices that may have a positive impact. Sustainability creates a cultural change in companies the company
does not centralize its activities in the generation of wealth, but seeks to be sustainable in its economic
elements, human and social resources, seeking permanence over time and a common welfare.

BENEFITS OF CSR:

BUSINESS ETHICS:

This is the philosophy and policy of the company with the principles of Social Responsibility and its coherent
application. These ethics should be a company culture reflected in the managers and collaborators.

[0 QUALITY OF WORKING LIFE .- It is related to the added value in the quality of life of the collaborators.
The quality of work life is considered the formation and education in principles and values, the dignity of the
individual and his family.

[0 ENVIRONMENT .- It is framed in the company's sustainability practices, the good management of resources
and environmental conservation.

[0 COMMITMENT TO THE COMMUNITY .- It refers to the allocation of programs or projects for the
attention of focal groups of the direct and neighboring community.

[J RESPONSIBLE MARKETING .- Refers to the form and system of marketing and communication of its
products and services based on respect without deception to the consumer and other issues related to
responsible marketing and commercialization practices.



t
o

N+ T+
th 1l =
I+ ' w

N

[e] rh [e] 1
Boum oo
wn

W@ th=a— & th ®th—
o e -

l

H+ 1=t
o

N (e} Q
|

A

oth !

I =

ol T wwe N7
U= + 1l
olw)®w)l

o

tH
“@ 1 wm

A

TOoOX®XT XODOXZX
N

H M @t ' wl

w X @t

J

1
tH
I+
I+

1

o
w

I

1
I w
e T |
Nl

+ ~ I+
I 1 wn
1
U—, 1
+ +
(I T
N W . 1+
Y

oOT —=— W

@ I
w==

l

'£°:i ~-CC=——= -~ —+— ° K
=+ ~0 £ 2 .
- §~28
2 §- ~K

2§-—|:D
°©§—|¥:
~2§--K

=~ 2 =U- o

N
o

I 4 -=

w1+ g
N+ K
N
l
%H"’FP N
o ©O °||||W|+-H<
L | I I - TR |
w Il wn 4 o il

d

W) 1
1 m J

o b wn'
[o B | I |
) o

I+ ™

+

i« EPEL£22~-2ERO*E L W fox-
O-° ¢~ «82ABRP2L CE2 £ « GPFEC- C~L G+ - °
i - «®~j- DS ¥y A6 @°°~ K §j £+

e3 «~-=08§
°£:§—|

~

N
o]

oI (O

e T

™
1

T oo

L ||

l

J(mH')J
NN oalth BN I+

I w I
N Rl N N || el |
1 ©
!

ml
oIl 11 wn

N o I

th 1
1=

°C OFEFoHE="-HFHofL «®2A 2 -
~B=-£E£Ct=2! -
e § | § ®~ 2 § - = § -



_K:q°~§—|§—|¥:~ ¢ =
q° ~§-§-¥=§t=~=2
~=a¢=%. £2 £«8j =«~n
+t®E£j 88| =0--pa£EC
£¢3 | ~28- a=~-¢=, -
K=tRF-88E= ~28~aj £
S~33 §¥=2
NT - 8C=®° ~j
~aa . _o_m®
aK=zef£~221] =%~n0p
g- =£-x3°£=2 £
W-°©E° &l =2 °.3
~jiji8CE-2xt=~a0¢=
«8-8«8, 8§¥=2, £
| E~2 21 J~£-8C—Yu=F£-2
bK=p-j8§~2=¢£" £
p3 ®®- ° 2 §¥
b~ 3 ~ag2 . =~
OE+®Ej 2 =n0o-
j - ««3 28§82 K

KK I v
w th th
th Il

d

o

o

°

! — N @
I th t

th 1

e N+

=" wn +

I+

O — W

@ 1

w @
2K e

© —-—

w o




B s

EL MEJOR REGALD QUE PUEDES % o
“FAMILIA ERES TJ ORRECTU R : s '
ITOMA LA SEGURIDAD CON RESPONSABLIOAD ! §

ANTICIPARSE =)
PREPARARSE Y
RESPONDER




] R
:‘.:'::r"';.y.,v-




bl - -
%ﬂ ~ Eeliz™

‘”"'“n diz dst;

2,079 Me gusta
Grupo Verfrut Perd
En #Ragsl yen #ermlPe

h <







fffK=bksfol kj

_bpg=mo” qf bpWwW

OL0-° L8 ~JB B 3~ 28~ 4

, b f ®~ —~ HE-£1£-~KE °
OL+®Bp 2| £~ §° - A¢E-M¥F2°28- 7 g 5 5pr¥mE2 —2°§KEEE °
@° L £ =G =2 § =2 P L@ FHEE B L G pa g §gmoppEmy £ LB F5- 68K E° 482
TEE- 0 BEELE §oa 0B Y2 NGB S | L o g apo §LSLEEYE- CSKEC £ § ¢
£_|,§o_—|§ﬁ'®2~.i.¢a£ip§’gg¢«-i2§ §2§£]i~|§_|2'__£§£_£2z$§2£_ﬁ®_iaa§_r~aza§_a_ﬁl
®° - €2 7@°+- | K+ + £+ ®° £+ £ FE+8 §KC¢
mo_((-22:££_l’§o_—|i(3E'|_‘|2~§-|~92 :§£§2.k_i~®2_3To3£_|2_$_|§¥a_$§(§__igafKu£¢
CE”£7 - ®«£hﬁ& I 8B UB«W®° - " §¥ g - 30 me-capt +£° -HRAI(EX° §; 2123 °
2:£3~_ B-agE§ 2 8¥ SE—"1H - 2®£_£a§atp¥2§__ll§'£m£-r§)|é£—«£4\%§f<~&|2m°° WK ~ «
A EE T §° - QREAEHA@TBLES "BHN¥E  poogageo . 2ok -2 §ERELE2 2AFLaIE | £+
TR E D ECENESS 8° - 7 EEFR-HE L _gpepsuc RE~O+

£%E E0YEHFY ° — L B~ % + ~SYKEC +
me - « 220 @ £ - -MELEY° ~H-£FF229 - A § £¥

mo_z£,i2§__.=~—.¢=o£i_'£o.=_o=_.~23¢°£~ £72° L@ E oot g ~ 3K ~

_§-¢§ £°;_r§2 2=i;-li£° ~z§-ﬂi< f 02 £ YBEdR2fl~ ¥ K« £ = 2

boog e rotier atileay kTN U E-ER - orEc-ENEI@¥2GEY° -0
e s e _ooEo YT oy i BHIE ¥ §A~2 §¥ @E | GEF IE 2 -2@§F ¥
«®2 £ « £ - §--=-0D={2L£~a=£-£°¥8L£+tK X
‘-—|2°-a:~—|¢:°£¢3i2§-—|:-D:£«§ii§.:—|_|i_||<£r&3§ §Zl¥§ @%, t

r ¢ ~2 8§ ¥=-o=£_3§®«£—.2=~—|¢=«~iI9—|££¢°3qlg+23°' o= pE £° ~%E §'4'|"§@§'£'¥
t~42£=~-¢=28 38¢=p~+2L£=«~~¥E«h1EK 2§°---¢¢§ﬂ2°-¢3Q¢Z§£+2ﬂ§|«~
t ~+2£=«8§-8«8§, ~28§- - | 3 02 8we-¥H¥ KE°

ME+2 =~=¢=¢C8§x£~2£=]--2°-23K

_~8~a i £= E£2PUEE-=j)°-@®=®°-2£;28-=~20=Z«8-8«8§, ~28§-a=-a1

£-"8§°- a«£-2~3=8«®~j2=*K

j -28 ~2£=£«®3-.££+=-a=£- §°-«E-2~3=§++3 £2K




=NR=gelrp®”ka=eb qg*obp=cl o=bksf

y

—— *od
S

% \










&)

fl af sbopfqgqv W




fl af sbopfgqgv=W=c”r k?"







‘ S R

a "

Zonal

o

ide Conserva

s P




fl af sbopfqgv=W=ci | o”




fl af sbopfgqgv=W=c”r k?"







fjmi bjbkg”qfl
m~kbi p
f ko e~oap




DONATIONS TO HEALTH CENTERS:
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MEDICAL ADVICE TO HEALTH CENTERS: DESINFECTION OF COMMUNITIES OF
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DONATION OF FOOD TO VULNERABLE FAMILIES: DONATION OF MEDICINE TO THE COMMUNITIES
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TRADITIONAL CHOCOLATE DRINK FOR LOCAL CHILDREN
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SUPPORT WITH DRINKING WATER:
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DONATION FOR CASAGRANDE HEALTH CENTER:
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DONATION OF FRESH FRUIT: DONATION OF BACKPACKS FOR COVID -19 DISINFECTION
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VECTOR CONTROL
CAMPAIGN TO PREVENT
THE PRESENCE OF THE
DENGUE MOSQUITO IN
THE PIURA AREA.

" Elimina los chjetcs
que puedan conve

criaderos de zancudos.
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